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Dear members,

Electing the regional Board of Directors of the
German Chamber in China - North China is
the highest democratic function of the
Chamber‘s Annual General Meeting. This
election, conducted every two years, will –
hopefully – take place on May 27th, 2020. As
COVID-19 related measures still might be in
place, we are planning with both on-site and
digital options.

I express my gratitude to all members of the
current Board of Directors for the trustful and
fruitful cooperation over the last two years.

Representation and promotion of the interests of our members

Facilitation of economic cooperation between China and 
Germany

Increase of the cooperation with local and international 
institutions for economic development 

Improvement of the cooperation with Chinese authorities 

The position of a Board member is diverse in its duties and time-consuming.
Therefore, we are delighted to present you the 11 candidates, who wish to
assume this honorary office for the next two years. I thank all candidates for
their commitment to our work.

Please make use of your voting rights. Every vote counts and helps us to
better promote your interests!

Yours truly,

Jens Hildebrandt
Executive Director & Member of the Board
German Chamber of Commerce in China | North China

Office Term:

2 years

Composition:

8 elected Board members plus
Executive Director (ex officio 
Delegate & Chief Representative of the 
Delegation of German Industry &
Commerce Beijing)

Chair

Treasurer Vice Chair

Tasks and Responsibilities:

Infobox: German Chamber Board of Directors



List of Candidates

Andreas Feege
KPMG

Helen Feng
Saacke China Ltd.

Dr. Matthias Göbel
Deutsche Lufthansa AG

Mike Hofmann, MBA
Melchers Beijing Ltd.

Karl M Kicker
Carcoustics Automotive Parts

Yan Leng
Daimler Greater China Ltd.

Dr. Björn Lindemann
Haver Technologies Tianjin

Susanne Rademacher
BEITEN BURKHARDT Rechtsanwaltsgesellschaft mbH 
Beijing Representative Office 

Yasmine Riechers
Sennheiser Electronics (Beijing) Co. Ltd.

Dr. Stephan Wöllenstein
Volkswagen Group China

Yongxin Wu
Siemens Ltd. China 

in alphabetical order



“I like to contribute my personal experience and 
KPMG’s expertise for the benefit of German 
companies and raising awareness of local 
issues to the Chinese and 
German authorities.” ANDREAS FEEGE

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

I am optimistic that the Chinese market will develop faster and

better than many other countries in the world. In this respect,

German companies in China might want to support their

headquarters with their lessons learnt and financial contributions.

The next two years will be critical with regards to the recovery of

the economy, changes to the business models, environmental and

health regulations, bilateral trade and a certain reversal of

globalization. Whereas, other obstacles remain unchanged, like

the need for regulatory reforms, a level playing field and full access

to the Chinese market.

The Chamber will have to play a significant role in supporting

German companies in successfully master these challenges with an

even larger offer in knowledge exchange and best practice sharing

and in continuing to advocate the voice of the German companies.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

I have lived in China before from 2007 to 2012 and was board

member and treasurer of the German and the European chamber

in Beijing during that time. With my audit background I would be

more than happy to take over the role of the treasurer again.

Before returning to China in 2019 I was responsible for the China

Practice of KPMG Germany. In my current role I serve large and

mostly medium size companies in Northern China and learn about

finance and business issues from my clients every day and support

them with our large network of local and international experts. I

am aiming to share with the members of the German chamber our

advice in business, tax and regulatory topics - areas of high

relevance during the corona crisis - like we have already supported

the Chamber in the 2019 business confidence survey.

Partner
Head of German Practice for Northern China

KPMG



“Come from AHK, give back to AHK” 

HELEN FENG

CEO

Saacke China Ltd.

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

1. In the next two years, the Chinese government will 

increasingly encourage customers to buy more goods from 

local manufacturers, pay tax and create more job 

opportunities in China. This will greatly influence German 

companies exporting products to China. Solution: The German 

Chamber can support German companies, especially SMEs, to 

set up local factories or joint ventures in China. 

2. It is difficult for German companies to find experienced staff in 

China. At the same time, many students are searching for jobs 

in German companies, but are not enough qualified. Solution: 

The German Chamber can build a bridge between schools and 

companies and train students according to requirements of 

German companies, and help them find internships or jobs at 

German companies. 

How can your  expertise and professional background 

support the German Chamber to address this challenge or 

opportunity? 

Saacke Germany is a family owned company, founded in1892 and 

is leading in the field of high tech tools and Grinding business for 

more than 128 years. I have worked as CEO of Saacke China for 24 

years. During this time, the turnover of Saacke China increased 

from 0 RMB with 3 staff to 2.7 billion RMB with 27 staff. 

I majored in mechanical engineering and have a master degree 

from Jinling University. I worked for a Beijing engine plant for three 

years in an engine production line imported from GM.

Saacke China started from working together with AHK to set up 

TsingHua tool Grinding training center, which is the first training 

center for tool grinding in China. Till now, we trained more than 

10,000 customers and students for tool Grinding industry all over 

China.

Saacke China was supported by AHK, now I want to give something 

back which is why I apply for this position.



“Fight for member interests in difficult times.”

DR. MATTHIAS GÖBEL

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

Corona and its aftermath changes and changed the business

environment of German companies in China. Market access and

equal treatment of German companies have always been

challenging topics. However as of recently, business owners and

employees were confronted with unprecedented obstacles,

ranging from entry restrictions to differential access to shops and

public services based on nationality.

The business climate changed, and there is a chance that some of

this change will outlive the virus. Under circumstances like these it

is even more important that the chamber fights for the interests of

private businesses, no matter how big they are. Standing together

as German businesses will become more and more important in

the future. Let's take up that challenge together!

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity? a

For me, China is more passion than profession. Through my early-

life exposure to China I deeply care about the direct exchange with

our Chinese clients, business partners, and friends.

I have spent almost my entire career in China. After holding

positions at McKinsey and later at Volkswagen Group China, I am

now Chief Representative of Lufthansa. I have held a close

connection to China since my youth. I speak Chinese on a native

level and I am appointed translator to German courts. During my

five-year-long studies at Peking University (as the first German

PhD) I was able to build up a solid network, particularly in the

judiciary and administration.

In my first tenure on the chamber board, I focused my attention on

meetings/forums with Chinese officials. I love the challenge of

finding the right balance between Chinese-style politeness and

pursuing German interests without compromise, like in our forums

with CAC, Mofcom and Huawei. That's what I'd like to keep on

doing: Fight for our members' interests - Chinese style.

Group Chief Representative

Deutsche Lufthansa AG



“I am running for the board to give medium size 
companies a strong voice and increase 

industry diversity in the board.”

MIKE HOFMANN, MBA
Managing Director

Melchers Beijing Ltd.

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

Challenge: The aftermath of the coronavirus outbreak and its

impacts on global supply chains, consumption, and financial

markets will set the scene for the years to come. Governments will

release stimulus packages, provide bailouts and tighten oversight.

The Chamber needs to support its member's journey through

these times as an information and exchange platform, proactively

engage in advocacy to ensure a fair chance of participation of

German companies in stimulus packages, and fight discrimination

of foreign businesses on the local level.

Opportunity: Industry and technology trends where German

companies have a strong market position such as industrial

automation, mobility, or medical devices will accelerate. The

Chamber can support its members through advocacy in the

regulatory space, fighting for market access and equal treatment in

public procurement.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

I have worked in various management roles in China for over 13

years - among others 7 years for the Association of German

Chambers of Commerce and Industry (DIHK). In combination with

the conglomerate business model of the Melchers Group, I am

uniquely positioned to advocate and truly speak on behalf of SME's

for issues of a variety of industries to make them heard in the

board and towards Chinese authorities. Melchers entered China in

1866 and today represents more than 80 foreign companies in the

sectors of machinery and industrial products (active in 12

industries), business software, retail of luxury consumer goods,

and healthcare. Being present at 18 locations in Greater China and

with northern offices in Beijing, Dalian, and Harbin, we have deep

insights on regional developments and contacts on local levels

which I will share with our members.

Thank you for your vote of confidence!



“Standing close together and meeting the 
challenges of the future together, that 
is what the German Chamber stands 
for and I would like to make my 
contribution to this.” KARL M KICKER

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

The upcoming two years will be extremely demanding for German

companies in China. It is not only the current slump in sales and

the overcoming of the rampant pandemic that will keep the world

busy for months, if not years, that are causing unexpected

difficulties. New legal challenges, the Corporate Social Credit

System and China's new self-image bring new risks, but also new

opportunities.

For many years, "Made in Germany" stood for quality, reliability

and technical maturity. These attributes must continue to be able

to be perceived, but at the same time they must be further

complemented by speed, flexibility and innovative strength. The

famous German "Mittelstand", but also German leading companies

and world market leaders face a competition that claims to be or

become a world market leader itself. The speed of change is

enormous and in many areas it is not clear at the moment where

the journey will go.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

In my eight years in China, I have had the opportunity to build up

new several locations. I witnessed a company being set up, built up

and flourishing. I was able to play a major role in shaping the

strategic orientation of entrepreneurial childhood, but also in the

phase of operational maturity. With my role as General Manager in

Langfang and Shenyang I have a good insight into economic life in

northern and north-eastern China even outside the capital.

By working for a typical German medium-sized company, I know

what concerns those companies have, which are not among the

global big players. Small and medium sized enterprises are playing

a vital role in supplementing German entrepreneurship.

For me, the German Chamber of Commerce has always played an

important role in networking, but also as an information platform.

Political lobbying and information sharing, both of which I consider

to be essential in the work of the Chamber of Commerce.

General Manager
Regional Director Asia

Carcoustics Automotive Parts



“Utilizing personal expertise and experience to 
facilitate chamber to provide value-added 

services in China's business 
environment.”

YAN LENG
Executive Vice President

Daimler Greater China Ltd.

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

In my opinion, the main challenge German companies in China will

be facing can be seen in the following aspects: Mitigating the

negative business impacts of COVID-19 in a more complex

geopolitical landscape, managing business successfully as well as

securing new growth opportunities in an environment where

regulatory framework is less transparent and quite unpredictable.

The further opening-up of various industry sectors for foreign

investment as well as expected consumption upgrading will most

likely provide German companies additional opportunities to

expand their operations and provide high-quality products to

Chinese customers, provided that China will continue its

development course as the power house of global economic

growth.

The German Chamber should provide both information to member

companies and a valuable platform for German companies to

address their major business concerns in China via its bridging role

to Chinese and German governments.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

Automobile is an industry sector where German companies play a

major role in the Chinese market and a big number of German big,

medium and small companies are involved. With my long-time

professional experience both in German large companies,

especially in chemical and automobile, and my early years working

experience in Chinese central government, I'm confident that I'll

bring the necessary expertise and value for the Chamber to fully

develop its key role to the benefits of the member companies.



“My main motivation is to support the German 
companies and business community in China
- with a special focus on the German small 
and medium sized companies in Beijing 
and our Chamber locations in 
Tianjin and Shenyang.” 

DR. BJÖRN LINDEMANN

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

In the next two years, German companies will have to meet the

challenges of the changing economic environment in China.

Examples such as the Social Credit System or strict enforcement of

the regulations during the epidemic crisis demonstrate the

importance for German companies to lobby, network and

exchange information. Finding, training and retaining qualified

employees as well as rising labor costs will remain major

challenges in the coming years. Moreover, handling the increasing

competition with local Chinese companies will continue be a

crucial success factor.

The German Chamber plays an active role to support companies

facing these challenges: as a platform to share insights, provide up-

to-date market information and deepen the exchange between

member companies. As a bridge between the German and Chinese

governments, the Chamber offers its members a wide network,

which provides strong benefits especially for small and medium-

sized enterprises.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

I have been in Greater China for 15 years in various positions. I am

currently managing Haver Technologies Tianjin, a German family-

owned enterprise and producer of packing solutions for various

industries. Previously, I was responsible for the German Chamber

activities in North China as Head of the Chamber Office in Tianjin

between 2012 and 2015, focusing, among other projects, on

preparing the setup of the new Chamber Office in Shenyang. Since

2016, I have supported the German Chamber as a Board Member.

Due to my long-term commitment to the Chamber and experience

as General Manager of a typical German medium-sized enterprise, I

have a strong insight into the German Chamber activities and the

challenges of the German business community. I want to continue

contributing to the Chamber mission as a Board Member,

supporting especially the small and medium-sized companies in

North China including Beijing, Tianjin and Shenyang.

General Manager

Haver Technologies Tianjin



“Share 20+ years' experience in China's legal sector 
with the German Chamber members, foster 

the Chamber's position as major German 
business representative and advance 

Sino-German relations.” SUSANNE RADEMACHER

German Attorney-at-law, Partner
Chief Representative 

BEITEN BURKHARDT Rechtsanwaltsgesellschaft mbH 
Beijing Representative Office 

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

Digital transformation and related policy shifts in the mobility,

sustainability and environmental sectors provide stellar

opportunities for new products and services by German

companies, e.g. IoT, AI, Car2Car communication. Constant

regulatory developments challenge German companies of all sizes

and across all industries as they need to be fully and timely

informed concerning new industry standards/policies affecting

their China business (including the Corporate Social Credit System

and their individual scoring). The German Chamber helps members

to operate on a level-playing field with other business operators

and advocates on behalf of German companies for equal market

access in China. The German Chamber has proven time and time

again to offer fast and practical advice to all its members,

irrespective of their size and business area; e.g. during the COVID-

outbreak, the German Chamber excels in serving its members with

current and hands-on advice on a level achieved by few other

organizations in China.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

Twenty+ years of continuous on-the ground legal advisory and the

opportunity of serving a broad range of German and European SME

and MNC clients during my residency in China affords me with a

comprehensive knowledge of the PRC legal system. As qualified

German and PRC-registered foreign lawyer, I quickly and

profoundly assess impacts of the development of Chinese

legislature on companies to determine the legal opportunities and

challenges resulting therefrom. To share this know-how and

experience with the German Chamber members in the honorary

position as board member would be a source of great satisfaction

in which I would take much pride and for which I promise to be

fully dedicated if given such chance. To be part of the exchange

thoughts on issues of importance for our German Chamber

members is something I am happily willing to contribute all

resources available to me.



“As founding member of the Young Business Leaders 
(Wirtschaftsjunioren) within the German Chamber, 
I see a great opportunity to link this young, 
very diverse network even more into the 
Chamber and use my experience and 
influence to leverage this 
connection for our 
members.”

YASMINE RIECHERS

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

We live in turbulent times and need a platform to be a connection

point to offer accurate information, best practice sharing and

experience exchange. This is especially important for German

SME’s in China. Here, I see the role of the German Chamber

strengthened.

Everything is accelerated and the world is interconnected –

nothing stays isolated for long, whether it is a headline, a picture, a

dance move or a virus.

This brings challenges and opportunities for how we do business in

China. However, these challenges differ greatly between large

corporations, SMEs and start-ups. Let’s take the virus for example:

it impacted all of us. But resources to get the latest information on

regulations, information on logistic routes to balancing of supply

chain disruptions or access to funding vary.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

As Director Operations for a reputable brand in the Chinese

consumer industry in which the opinion of KOLs, KOCs, the

engagement of followers and social selling are a key to success, I

learned to understand that trend scouting, creating wow moments

and a good omnichannel strategy are important today, but may

already be obsolete in 3 years.

Some of you might think, what is she talking about? That is exactly

my point. For the German Chamber to be a partner in a fast world,

it is important to include members from SME’s and see things from

different angles. The development of the consumer industry in

China is fast and demonstrative for how the world might progress,

however it is still underrepresented within the German Chamber

Board.

Director Operations Greater China

Sennheiser Electronics (Beijing) Co. Ltd.



“Improve the framework for the German Business 
Community to do business in China.”

DR. STEPHAN WÖLLENSTEIN
CEO

Volkswagen Group China

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

The upcoming China-Europe Summit in 2020 will offer big

opportunities to further improve the legal frame for doing business

in China. The German Chamber has to actively lobby towards the

German government to negotiate the most favorable conditions for

our member companies.

On the other side, we have to seize our well-established relations

to many government authorities to keep ongoing China initiatives

such as the social credit system or the enforcement of

environmental protection manageable for German companies, in

particular SMEs.

Furthermore, the recent COVID-19 crisis demonstrates that our

increasingly positive relationship to municipal governments in the

North-East can help to address critical member cases as well as

general topics of relevance for the German community (e.g.

schooling).

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

Having the privilege to chair the German Chamber for two years

and at the same time being responsible for the largest German

company in China with a footprint in 33 locations all over the

country, allowed me to build various high-level contacts within

state and provincial government bodies as well as with the

relevant ministries in Germany.

In addition, I regard it as vital to strengthen our bond to the other

two German Chamber offices in China as well as the European

Chamber. In this respect, we achieved already a lot over the past

two years but in a time where advocacy is becoming more and

more important, a harmonized approach across all relevant

Chamber bodies is essential for our future work. I am determined

to further drive this process.



“I help understand the regulatory environment and
challenge, position German industry in the Chinese
market and promote co-creation with Chinese
stakeholders as well as Sino-German 

win-win cooperation.”
YONGXIN WU

Where do you see the main challenge or main opportunity

for German companies in China over the next two years

and where do you see the role of the German Chamber?

1. To sustain technology strengths and innovation competence

to penetrate the Chinese market and to seize growth

potentials (quality, efficiency and innovation-driven);

2. To be agile in seeking new ways of business approaches

including partnership and cooperation models in response to

emerging and growing industries, e.g. 5G, AI, IIOT, smart

infrastructure etc.;

3. German Chamber can address tangible regulatory issues by

leveraging Sino-German relationship and government

platforms, to help explore business opportunities for German

industry by creating access to relevant Chinese business and

enterprises.

How can your expertise and professional background

support the German Chamber to address this challenge or

opportunity?

1. With my long-term working experience in a leading industrial

player (Siemens) in areas of electrification, automation and

digitalization, I can articulate and position the strengths of

German industries including innovation and craftsmanship to

help explore cooperation potentials between both German

and Chinese industries.

2. With my professional knowledge and expertise in working with

regulatory landscape and stakeholders, I can represent the

Chamber to engage in exchanges and dialogues Chinese

government agents on advocacy topics.

Executive Vice President 
Chief Government Affairs Officer 

General Manager Regional Organization

Siemens Ltd. China 



German Chamber of Commerce in China – North China
Landmark Tower 2, Unit 0818
8 North Dongsanhuan Road,
Chaoyang District, Beijing 100004
Tel. +86 10 6539 6688
chamber@bj.china.ahk.de
www.china.ahk.de

THANK YOU FOR VOTING

Follow us on WeChat


